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GCSE Practical Product and Evaluation – Evaluation 

I was the cinematographer in my group and we made a music video for ‘Rainy Zurich’ by The Fray. 
We aimed to have a conventional video and maintain the image of The Fray (of being relatable) 
because they are successful. We also wanted to have an interpretive section in our music video as our 
audience research suggested that this would appeal to the older audience. 

Our audience was mainstreamers of both genders from teenagers to mid-thirties. We appealed 
to the audience who are twenty and above through personal identity from uses and gratifications as 

there was a girl who worked. To make her more 
relatable to the audience through personal identity, 
I used wide angled shots with a lot of negative 
space as it makes her seem vulnerable. The 
audience research that we did was useful as it gave 
us information on the preferred video type. We 
used genre conventions such as narrative and 
performance aspects in our music video to appeal 

to the mainstream audience. We decided to use an interpretive section which was the main focus of 
our video. By linking the other sections to this, it kept the audience interested and I think that we 
targeted our audience successfully.  

 As there has been controversy on female representations in music videos i  recently, we 
decided to not sexualise the representation of the 
girl as this would change The Fray’s image and 
would not appeal to the older audience. 
Furthermore, we used dominant representation 
which is conventional which appeals to the 
mainstream audience. We constructed the 
representation of the girl by making her wear 
white and minimal make up which is a symbol of 
innocence and constructs an image of vulnerability. She was also wearing a dress and her room is 
painted pink which are signifiers of femininity. We used Richard Dyer’s star theory to construct an 
image of Isaac Slade (the lead singer) as he wore semi-formal clothing which would make him seem 
more relatable through personal identity. As we aimed to appeal to both males and females, we could 

not use male gaze as this might offend females 
who are also in our target audience. I think that 
we used representation successfully in our music 
video and this would allow our target audience to 
relate to the video through personal identity.  

I think our music video is mainly conventional as 
our target audience were mainstreamers but there 
are unconventional aspects as well. I used shots 

conventionally (non-extreme angles) with a tripoded camera to target the audience. Furthermore, it 
was also conventional because I used three point lighting as this would cancel out shadows and create 
a healthy glow for the person and. I used a cinematic style which is familiar to the audience from 
movies. There were unconventional sections of our music video such as the fact that there are no 
group shots of the band. We planned to split screen the performance section as we shot each member 
of the band individually because we green screened the performances. However, we decided to use 
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the background of the paper town which meant that 
we could not split screen the performance section. 
However, improvements could be made. In the 
bedroom scene, the shots are slightly grainy as the 
ISO was not turned up. Furthermore, there is an 
unfocused shot when the girl is packing and this 
affects the fluidity. I think that our use of media 
language was successful but I could have made a few 
technical adjustments. Since this is a major label band, the production value would be high and I 
could have aimed higher in this regard. 

Based on my audience research, I found that the most important aspects of watching a music 
video were the artist and recommendations from friends. This means that in order to get a large 

amount of views, I should upload my video onto 
popular social networking sites and the artist 
website. Word of mouth is a successful form of 
advertisementii and this means that I should upload 
the music video onto Youtube and advertise it on the 
sidebars. We could also advertise through the use of 
synergy in popular meeting places such as Starbucks 
or before popular movies. Our music video might 
violate Ofcom’s music video guidanceiii as we have 
a scene of sexual harassment which might be 

considered “generally unsuitable content of a sexual nature”. However, this does not affect us much as 
our audiences are teenagers to mid-thirties and this scene is extremely mild. I concluded that it would 
be better to broadcast our music video after the watershed on weekdays. This would ensure that no 
controversies occur. Furthermore, by showing it on weekdays, it makes sure that our target audience 
is watching television as family programmes are not broadcasted during the weekdays. 
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i http://www.dailymail.co.uk/tvshowbiz/article-2416788/Miley-Cyrus-overtakes-One-Direction-break-
viewed-video-record-Wrecking-Ball.html 
ii http://socialmediatoday.com/gursharn/2000296/word-mouth-marketing-digital-space 
 
iii http://stakeholders.ofcom.org.uk/binaries/broadcast/guidance/831193/watershed-on-tv.pdf (Page 9)  
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