
Unit 3 Theodore Waters

RESEARCH
Today’s News on Research on Research

Research is a way where we gather important and relevant information from 
different sources, and this will help us to understand and learn more on any 
subject we are trying to understand. 
The reason why we/people do research is to make sure that we have an 
understanding of the subject; and by having an understanding of the subject, it 
will ensure that we/the people do not waste time and money to produce a project 
that will fail/not go as successful as we hoped it would. By doing research on our 
subject, this will allow us to ensure that we have a lot of information on our topic; 
we won’t sound as if we are making the values up and ranting on about false 
data; knowing our information will make the product/event successful, therefore 
allowing us to have other opportunities in the future to produce a product; as well 
as the money not going to waste as the event/the success of a product was very 
high (ie. there was income/money earned from the event/product). 
An example of an event being successful due to the event managers doing their 
research on their topic is the Olympics. The Olympic Games in Rio de Janeiro, in 
Brazil, was very well organised due to their extensive research on how many 
audience members will attend. The event managers there did their research on 
their audience, this is clearly shown as when the event started there were enough 
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seats for everyone watching and none of the audience were either standing up to 
watch or sitting on the steps to watch the Olympic games. 

Market Research 
Market research is based under four priorities, these four priorities are price, 
product, place and promotion.  
Looking at market research, you need to know your target market before 
executing the other information. After a target market has been decided, you 
would do research on products they like and see whether the product you are 
thinking of selling would make money; if it does, then you can move onto the next 
stage of marketing, otherwise you would need to adjust your product to meet 
what the target market wants or you as the marketer can change your target 
market in which your product would sell. 
Once you as the marketer know what product you are trying to sell, you would 
need to look at price. You would need to research the prices of the products that 
your target market likes and see what they are priced at. Once you have 
researched that, you as the marketer will price the product you are selling similar 
to the other products your target market like. 
Furthermore, once you as the marketer have researched the product you are 
going to sell and what price it’s going to be at, you would need to look at the 
places you are going to sell you product. Ie. are you going to sell your product in 
a big city (like New York), or in a small village (like Sai Kung village town), or in a 
small town (Like Sai Kung); and, you as the marketer would need to know which 
countries your product is going to sell big in. (you as the marketer can find this 
out by seeing where your competitors sell their product (for example, if you are 
selling a new type of chocolate, you would look at other chocolate producing 
companies and see where they sell their products at). 
Lastly, promotion, once you as the marketer have thought about what you are 
going to sell (product), what price are you going to set it, and the places you are 
going to sell the product at, you would need to look at how you are going to 
promote your product. For example, are you (as the marketer) going to promote 
your product using above the line promotion (ie, promotion through the web (for 
example, Youtube, Google and Yahoo) or below the line promotion (ie. leaflets, 
loyalty cards and flyers) or use both lines of promotion to promote and get your 
audience to know the product itself.   
A real life example of a company that uses and thinks of price, product, place 
and promotion before they release their product to the market would be a 
company called Gong Cha. Gong Cha researches their competitors (Coco is 
Gong Cha’s  competitor) and what products they sell (Gong Cha and Coco sell 
drink products only); what their products are priced at; where the places/location 
of the shops are, what form of distribution is the product; and, how are they 
promoting the product. Gong Cha has used all of these four elements before 
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releasing their product to the market, this is what made them successful, if not, 
more successful than Coco. 

Audience Research 
Audience research is one of the important things when you are trying to sell your 
product to the market and ensuring/making sure that you will make a huge profit 
in return. Audience research is when you are trying to find out who you want to 
target your product to and to see whether the product will sell to your target 
market/target audience. 
An example as to when audience research might be used is when you are trying 
to research who your target market/your target audience/participants are. You as 
the host of the event (the event being 
a dodgeball event) can do this by 
researching other people who have 
held similar events to this; and see, 
where their participants found the 
location most convenient for them as 
well as how much money did the host 
of the event earn from this. 
By researching this, the host of the 
dodgeball event can learn where 
participants will find locations for the event to be held more convenient for them 
as well as how much money he will earn/profit from holding this event. 

Production Research 
Production research looks at the research on the product as well as research on 
the production of a product. ie. How will the product be made (the researcher 
can look into more detail on what the product will look like and what materials will 

the product need). 
A real life example of a company 
using production research would be a 
company that I mentioned earlier; 
Gong Cha. Gong Cha thoroughly does 
their research into product design as 
well as the different cup sizes which 
they will sell to their target market 
later on. 
Here is an image of the product of 
Gong Cha, as you can see here, Gong 
Cha makes a variety of different 

flavoured drinks, although their cup designs are the same throughout all of the 
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products. However, there are also some considerations Gong Cha took; ie, 
different cup sizes but with the same company logo and design on the cups. 

Qualitative Data 
Qualitative data, is very subjective as well as it being ‘soft’ data. Getting/
collecting qualitative data on your subject of choice usually looks at other 
peoples opinions; feelings; thoughts; and, ideas on your own subject/your own 
topic of research.  
You (as a researcher) can collect data from this method, although you can’t really 
rely all of your information through qualitative data; you would also need other 
examples and more research (ie. this is where quantitative data would come into 
place). 
An example as to when qualitative 
data can be used is when you are 
providing reviews on certain objects 
or products. For example, IMDB 
provides their mainstream audience 
with reviews on every movie that has 
been released. 
As you can see from this image on the 
right, you can see that it is a review on 
the movie Interstellar. From this, you 
a s t h e m a i n s t r e a m a u d i e n c e /
mainstreamers will be reading this movie review to get some qualitative data on 
it; therefore, if you read the review and it is positive, you can watch the movie if 
you like, otherwise you don’t have to watch it (because the review was bad). 

Quantitative Data 
Quantitative data looks at ‘hard’ data, by hard data, I mean numbers, facts and 
figures; in addition, quantitative data is very objective as it looks at other peoples 
graphs and factual data that are presented through numbers. To collect 
quantitative data, you would need to look at facts; figures; data; numbers; 
graphs; charts; diagrams; questionnaires (Closed questions (ie. Yes/No question 
and answers)); and, survey’s. 

An example of when quantitative 
data can be used is when you (as 
the host of a dodgeball event) are 
trying to review some data on other 
dodgeball events have been held 

past or looking at other events that are similar to your own; you would want to 
research how much money did the host spend on the event as well as how much 
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profit they earned from holding these events. Therefore, to find out this 
information, you would want to look at collecting information from sources on the 
website and create your own graph on this; or, if possible, find a graph 
presenting all of the figures. 

Primary Research 
Primary research is when you are focusing your research on data which contain a 
lot of information. An examples of how you can obtain primary research is by 
sending out questionnaires; having focus groups; interviewing individuals on the 
topic you are trying to research; and, you can find out more information by 
talking to people who have produced similar projects to what you plan or intend 
to produce. Key factors that make up primary research are: questionnaires; desk 
research; watching a lot of video installations (if your subject is on video 
installations); go to some video installations; or, interview/survey/create a focus 
group to collect data. 
A real life example of when primary research can be used is when you are trying 

to find out whether your audience 
enjoyed your dodge ball event that 
you held. 
From the image on the right of this 
text, it shows you a questionnaire 
composing of close questions. This 
takes very little time to do as you only 
have to select and yes/no questions or 
rating questions. 

Secondary Research 
Secondary research is when you are using alternate sources to find information 
you are looking for. These alternate sources can include: Finding other people’s 
research data (this is to backup your information as well as securing a strong 
foundation as proof you have done your research (on your chosen topic of 
discussion)); Researching existing products (this can help when you are 
comparing your own product to other peoples product and see what the 
differences and similarities are (this can help when you are going to introduce a 
new product to the market (ie. it will show how your product is different from other 
products))); as well as researching other products to show how different it is to 
your own product, you can also look at budget for these products (ie. comparing 
the prices of the products. 
A r e a l l i f e e x a m p l e o f w h e n 
secondary research can be used is 
when you are trying to find out some 
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more information on holding events. For example, you would look at other 
peoples research data on the type of event you are planning to hold and try to 
implement your own understanding from their research and apply the knowledge 
you gained from their research into your own research.  
By doing this, you will get and collect more information; although, you would 
need to credit the persons work/research as it is not yours originally. 
References: 
ht tp: / /www.marketstrategies.com/blog/wp-content /uploads/2012/12/blog-
cloud-2.jpg 
h t tps : / / s ta t i c1 .squarespace .com/s ta t i c /52ec82 f fe4b08a43098beeb1 / t /
53d76ee2e4b08cf75c2c8b24/1406627583929/ 

When are we trying to research market, what are we trying to find out?
When we are trying to research a market, we are trying to find out whether the 
product that we sell will sell in the target market that we want to sell the product 
in. 
Furthermore, we are trying to find out who our target market is (ie. who are we 
targeting our product to and will they like the product?); After we found out who 
the target market is, we will look at what we are trying to sell (ie. the product we 
want to sell); after that, we look at price (ie. How much are we going to sell the 
product for? And, is the price suitable for the product or not?); After the product 
and price has been decided, we will look at how the product will be distributed 
and where it will be sold to the target market/to the public; and finally, we will be 
looking at how we will promote the product (ie, promoting the product effectively 
to the right audience will increase the sales of the product as well as the product 
will get more awareness if the promotion of the product is effective. 
Examples for ways you can research a market are: Internet research; focus 
groups; one-on-one interviews; phone survey’s; and, social media groups. 

Internet research: the advantages of internet research are; that its quick & easy 
to find and collect information from; finding out a lot of information very quickly; 
information is easy to copy, collect and store. In addition, internet research is 
good for examining qualitative (reviews, for example) and quantitative data (for 
example, profits). 
Although, there are some disadvantages to this method of research as well, and 
these disadvantages are: Information might be unreliable; it can be hard to 
verify; and, there might be too much information that is redundant to the topic on 
hand. 
An example of internet research would be when you are tying to find out your 
target market is. Therefore, you looking for certain products that is similar to your 
own product and you try to find out what are the pros and cons of the product, 
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which age group likes he product, how many products did they sell and how 
much money their earnt. 
Reference: 
h t t p s : / / d o c s . g o o g l e . c o m / p r e s e n t a t i o n / d /
1 2 c S O W Z s 9 s P V l y i h m w w 6 d 5 O R V t m 0 f T T O Q 1 a V o 7 Y 6 B e E c /
edit#slide=id.gd9c453428_0_16 

Focus groups; the advantages of this research is that: you can collect large 
amounts of detail from gathering specific people who know your topic; and  
group opinions can help others if they are unsure. On the other hand, there are 
also disadvantages to this research method, and the disadvantages are: opinions 
of the participants can change due to their reasoning being different from one 
another. In addition, some of the answers from the people being interviewed can 
be useless (ie. unrelated to the topic if they expand too much on their reasoning). 
An example of a focus group being used would be when you are trying to 
conduct a research task on people learning. In the Youtube link on the right, it 
will show you the good and bad types of conducting focus groups as well as the 
topic of discussion which is ‘leaning’ (ie. how they learn and what methods do 
they use to learn. 
Reference: 
https://www.youtube.com/watch?v=Auf9pkuCc8k 

One-on-one interviews; the advantages of this research method are: you can 
collect detailed information; you can expand on a question (if you originally 
asked a closed question (ie. Yes/No questions)). In addition, there are no 
distractions; no opinions can/will be changed last minute, because of other 
people being around the interviewee. 
As well as having advantages to this type of research method, there are also 
disadvantages to this: this method is time consuming and tedious; some 
information that is said from the interviewee might be redundant to the topic on 
hand. 
An example of when a one on one interview can be used is when you are 
applying for a job. You and your boss would have a long discussion (ie. your 
‘future’ boss will ask you questions which are related to the topic of discussion as 
well as discussing past jobs (you may have) and past work experiences you 
have. 
Reference: 
www.cvtips.com/interview/one-to-one-job-interview.html 
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Phone surveys; advantages to these are: can be quick and easy; answers don’t 
have to be long; and, phone calls between the two people don't have to be long. 
Disadvantages to this are: tedious; annoying; some of the people on the other 
end of the phone call may not answer; some of the people on the other end of the 
phone call may not be telling the truth, therefore, the answers are unreliable. 
In the links below int he reference section, it shows a discussion of whether 
phone survey’s will have a future or not. 
An example of when a phone survey can be used is when PCCW is trying to 
collect information on their topic (ie. it could be on their company or how the 
phone service was). 
References: 
https://www.research-live.com/article/features/do-phone-surveys-have-a-future/id/
4000692 
https://www.youtube.com/watch?v=ArucXzoKMDI 

Social media group; advantages for this type of research method are: you can 
gather millions of reviews as well as information regarding the topic of 
discussion; you can get quick reviews; in addition, the reviews are detailed on 
social media groups and every review can be different from one another. 
However, there can be some disadvantages; some of the reviews of the social 
media group can be fake; some peoples opinions can be unrelated to the topic 
on hand; and, there can be too many reviews. Furthermore, it may take some 
time to get reviews on the first day of posting the topic of discussion. 
An example of when social media groups can be used is when a person creates 
a web page on Facebook (for example) and shares that page with everyone. 
Each and every person that was invited to this page can post anything on that 
page that is related to the topic of discussion (for example if the page is about 
footwear products, anyone can talk about the cost of footwear products; or 
review the footwear products). 
Reference: 
https://www.facebook.com/groups/459518787523612/ 

Audience Research
When we are researching an audience, we are trying to find out who we are 
targeting our product at; and by doing this, we look at multiple different 
segments in the research of audience. 
To research our audience, we have to find it out through different segments, and 
these segments are: Who are they? What they want? What are the parameters of 
the product? Section our target audience into: Gender; and, age. What is our 
target audience’s ethnicity? What is their social class? What genre do they like? 
And what type of audience are they (ie. looking at the psychographics of the 
audience). 
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For example, if I were trying to find out who my target audience for a product that 
I will be trying to sell; I would section my audience into mulitple different groups. 
The first section of my audience would be who are they? ie. What is my 
audiences gender (ie. male or female)? And then, how old they would be (for 
example, I would choose my audience as teenagers aged 13 to 19 year olds); 
and then what is my target audiences ethnicity (for example, I would want my 
target audience to appeal to the black and white community). After looking at the 
first section, I would look at another section; ie. looking at what my audience 
wants and what genre of the product they want is. For example, my target 
audience would want a new movie, and the genre they like would be sci-fi. 
Furthermore, I would look at the demographics for my target audience, ie. what is 
the social class for my target audience. An example of the social class my target 
audience will be would be Social Class E as my target audience is for teenagers, 
and Social Class E is for pensioners and others who depend on the welfare state 
of their income (ie. my targeted audience receives their income/money from their 
parents as they are not yet old enough to earn money from work). 
Lastly, I would look at the psychographics for my audience, ie. categorising my 
audience as being either: the aspirer; the reformer; the explorer; the succeeder; 
the resigned; the struggler; and the mainstream. Since my example as an 
audience is for teenagers aged 13-19, the few psychographics groups that will 
be grouped with them would be: the mainstream; the struggler; the aspirer; and 
the reformer. 
The types of research that can be done to find out more on audience research 
are: questionnaire’s; focus groups; one-on-one interviews; observation; and, face 
to face survey’s. 
Since I have talked about the advantages and disadvantages of focus groups 
and one-on-one interviews, as well as giving a real life example; I will not be 
discussing about these two types of research. You can refer to these types of 
research underneath “When are we trying to research market, what are we trying 
to find out?”. 

Primary Research -  Questionnaire; advantages to this type of research method 
are: it is quick and easy to put together; can be used to reach a lot of people, 
especially if done online; the data can then be presented easily and efficiently; 
you can gather a lot of data; and, it is good for quantitative data. Furthermore, 
there are also disadvantages to this type of research method, and these 
disadvantage are: people often don’t reply; people often lie; and, it is not good 
for qualitative data. 
On the link used in the reference section below this text, a team of students who 
held a dodgeball event is trying to find out how well did during their event. They 
sent out the questionnaire to all of their participants who participated and asked 
if they could spare a moment of their time to fill out and answer the questions. 
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Reference: 
h t tps : / /docs.google .com/ forms/d/e /1FAIpQLSfwdMoX0PDIcNEP8vWx98-
uRdOBtYA-EV9GRYs6R5dA647ymg/viewform?c=0&w=1 

Observation: advantages for this type of research method are: you can gather 
some form of qualitative data (after observing more than one participants (ie. you 
can form a graph on what person does what)). Furthermore, there are also a few 
disadvantages to this type of research method and they are: it is tedious/time 
consuming to conduct; the data may not be reliable (due to the observation 
being odd to the participant); and, observation methods may not be as reliable 
as questionnaires, surveys, focus groups or one on one interviews. 
An example of when the observation method of research can be used is when 
you are trying to research how many cars, bicycles and motor bikes drive past 
you. You would have a tally chart with these three forms of transportation and 
mark down how many times each form of transport goes past you. (You as the 
observer have to stay in one position/location throughout the process of this 
method; otherwise  the results would not be accurate). 
Reference: 
https://www.youtube.com/watch?v=89BZZQFlZG8 

Face to Face Survey’s: the advantages to this type of research method are: you 
can collect quantitative data from this type of research method; you can gather 
many figures (depending on how many people rated the thing/product)l; and, 
results can be put into graphs at the end of the face to face survey (therefore, 
figures can be read easily). In addition, there are also disadvantages to this type 
of research method and they are: it is tedious; it takes a lot of time to have a face 
to face survey with the (amount of) participants you have; and, participants may 
not be telling the truth in their answers as they want to finish the face to face 
survey as fast as they can. 
An example of when face to face survey’s can be used is when the interviewer is 
asking the questions to the interviewee from the survey he made. The topic of the 
survey can be anything; however in this case, it is product review (the link on the 
next tables links up with the example I have provided). 
Reference: 
https://www.surveymonkey.com/r/T5M3XNW 

Production Research
When we research production process, we are trying to find out how other 
producers plan their projects, in which it made the production process of their 
project smooth and easy and get some notification or fame after releasing it to 
the public to: see; buy; or visit (if the product is in a cinema or viewing space). 
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When researching the production process, we look at the following: risk 
assessment; location; personnel; storyboard (depends if you are making an 
animation or film); shot list (depends if you are doing a photography shoot or 
film); Dub chart (if you intend to put sound effects or sound or music in your 
product); Health and safety; equipment list; scripting (if you are presenting a 
video); shot log (depends if you are doing a photography shoot or film); 
schedules and timelines; brainstorming and ideas; SWOT analysis; and 
identification tables. 
By researching a pre production process as well as a production process; we 
can tell/know how to produce a good pre production work as well as production 
work. 

Secondary Research - Internet research: the advantages of internet research are; 
that its quick & easy to find and collect information from; finding out a lot of 
information very quickly; information is easy to copy, collect and store; and, it is 
good for examining qualitative (reviews, for example) and quantitative data (for 
example, profits). 
Apar t from talking about/ l ist ing out the advantages, there are some 
disadvantages to this method of research as well, and these disadvantages are: 
Information might be unreliable; it can be hard to verify; and, there might be too 
much information that is redundant to the topic on hand. 
An example of internet research would be when you are tying to find out your 
target market is. Therefore, you looking for certain products that is similar to your 
own product and you try to find out what are the pros and cons of the product, 
which age group likes he product, how many products did they sell and how 
much money their earnt. 
Reference: 
h t t p s : / / d o c s . g o o g l e . c o m / p r e s e n t a t i o n / d /
1 2 c S O W Z s 9 s P V l y i h m w w 6 d 5 O R V t m 0 f T T O Q 1 a V o 7 Y 6 B e E c /
edit#slide=id.gd9c453428_0_16 

Ratings: A couple of advantages from this type of research method are: it is easy 
to look for; and, it contains qualitative data, maybe a little bit of quantitative data. 
Furthermore, there are also some disadvantages to this type of research method 
and they are: some of the data collected may not be reliable as the ratings may 
not be truthful (ie. people can rate things bad or good depending on how they 
feel; they don’t actually rate the product for the product); and, there can be too 
many figures; or too much data to analyse. 
From the link on this right of this text, it shows you the ratings of the new 
Transformers movie that came out this year. The rating for this film is 5.3/10 (10 
being the highest). From this, other people doing desk research/internet research 

Page   of  11 13

https://docs.google.com/presentation/d/12cSOWZs9sPVlyihmww6d5ORVtm0fTTOQ1aVo7Y6BeEc/edit#slide=id.gd9c453428_0_16
https://docs.google.com/presentation/d/12cSOWZs9sPVlyihmww6d5ORVtm0fTTOQ1aVo7Y6BeEc/edit#slide=id.gd9c453428_0_16


Unit 3 Theodore Waters

will know not to watch the Transformers movie as the rating was not very good/
high. 
Reference: 
www.imdb.com/title/tt3371366/?ref_=nv_sr_3 

Reviews: a few advantages of this research method are: it contains qualitative 
data; its quick and easy to find; it contains a lot of information; and, reviews are 
good as they are from people thoughts and opinions on the product. Apart from 
advantages, there are also a few disadvantages of this research method, these 
disadvantages are: some of the data collected may not be reliable as the reviews 
may not be truthful (ie. people can rate things bad or good depending on how 
they feel; they don’t actually rate the product for the product); and, there can be 
too many figures, or too much data to analyse. 
From the link on the right, you can see the review section of this page towards 
the bottom. This review is on the Spiderman Homecoming movie, from this 
people doing desk research can find out other people’s opinion about the movie 
and it will help them decide whether they should watch the movie or not. 
Reference: 
https://www.rottentomatoes.com/m/spider_man_homecoming 

Case study: advantages of this research method are: you can get/find qualitative 
data; it provides a lot of information the product/project; and, there are a lot of 
case studies to look/find (depending on what product the case study is for). In 
addition, there are also a few disadvantages to this type of research, and they 
are: it may be hard to find from time to time; and, there might be some redundant 
information that is said in the case study. 
An example of a case study being used to do some research is Kitty Genovese’s 
murder case. This case study involves a no one called the police to try and stop/
prevent murder and her neighbours. The case was that her neighbours heard her 
screams and yelling, although they did not call the police; as they thought the 
other neighbour would. Results showed that no one called the police as they 
thought the other neighbour would. From this, other people can gather some 
research from this case and try to prevent it from happening again/if another 
scenario was similar to this, they would have some form of counter measure. 
Reference: 
https://en.wikipedia.org/wiki/Murder_of_Kitty_Genovese 

Community survey’s: a couple of advantages to this type of research method are: 
you can collect quantitative data; you can gather many figures (depending on 
how many people rated the thing/product); and, results can be put into graphs at 
the end of the face to face survey (therefore, figures can be read easily). 
Furthermore, there are also a couple of disadvantages to this type of research 
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method, these disadvantages are: its tedious; it takes a lot of time to have a face 
to face survey with the (amount of) participants you have; and, participants may 
not be telling the truth in their answers as they want to finish the face to face 
survey as fast as they can. 
An example of a community survey being used to do some research is the 
American Community Survey. The link on the right links to their webpage giving a 
description of what it is, how you can answer the survey and where you can find 
the data. Upon collecting the data, other people and the United States Census 
Bureau can look at the data and figure out what they need to improve on as well 
as knowing what is good already. 
References: 
https://www.census.gov/programs-surveys/acs/
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