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	In this assessment you will have opportunities to provide evidence against the following criteria. 



	Criteria reference
	To achieve the criteria the evidence must show that the learner is able to:
	
	Task no.
	
	Evidence

	P1
	describe structures and techniques of television advertisements with some appropriate use of subject terminology
	
	1
	
	Case studies (video and written support for each example)

	M1
	explain structures and techniques of television advertisements with reference to detailed illustrative examples and with generally correct use of subject terminology
	
	1
	
	Case studies (video and written support for each example)

	D1
	comprehensively explain structures and techniques of television advertisements with elucidated examples and consistently using subject terminology correctly
	
	1
	
	Case studies (video and written support for each example)

	P2
	originate and develop an idea for a television advertisement working within appropriate conventions and with some assistance
	
	2
	
	Pre-Production log (notes and final PDF)

	M2
	originate and develop an idea for a television advertisement showing some imagination and with only occasional assistance
	
	2
	
	Pre-Production log (notes and final PDF)

	D2
	originate and develop an idea for a television advertisement showing creativity and flair and working independently to professional expectations
	
	2
	
	Pre-Production log (notes and final PDF)

	P3
	produce a television advertisement working within appropriate conventions and with some assistance
	
	3
	
	Television advert

	M3
	produce a television advertisement to a good technical standard showing some imagination and with only occasional assistance
	
	3
	
	Television advert

	D3
	produce a television advertisement to a technical quality that reflects near professional standards, showing creativity and flair and working independently to professional expectations
	
	3
	
	Television advert

	P4
	comment on own television advertisement production work with some appropriate use of subject terminology.
	
	4
	
	Evaluation – formal written piece or filmed reflection/interview

	M4
	explain own television advertisement production work with reference to detailed illustrative examples and generally correct use of subject terminology.
	
	4
	
	Evaluation – formal written piece or filmed reflection/interview

	D4
	critically evaluate own television advertisement production work in the context of professional practice, with elucidated examples and consistently using subject terminology correctly.
	
	4
	
	Evaluation – formal written piece or filmed reflection/interview
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	Purpose of this assignment: To learn about the conventions and traditions which shape modern advertising; to learn and practise idea generation techniques; and to plan, produce and evaluate a television advertisement.


	Scenario: As an employee in an ad agency who does some freelance educational work also, you have a number of tasks to complete. 


	Task 1 – Research Case Studies (Submission Date: February 10 2020 

After several lessons where we will analyse ad campaigns in class, you will develop case studies based on a range of different types of television advertisements. You should aim for a minimum of five case studies, targeting diversity in your chosen examples, focusing on the structures and techniques of advertising in each one. Make sure you are using plenty media terminology throughout.
You can use the examples we discuss in class as models, but you must show independence by finding useful and illustrative examples on your own. You should cover the following areas in your presentation:

· Different types of advertisement

· Different advertising techniques

· How products are represented

· How the advertising industry is regulated

· How information about the audience is gathered and used and how audiences are described

· Places to find out information about advertising

This provides evidence for P1, M1, D1

	Task 2 – PreProduction (Submission Date: March 16 2020)
Generate and develop an idea for a television advertisement. Keep a log of your ideas, sketches, mind-maps and research. 
You should be able to show how you shaped and developed your idea. Original sketches, a response to the brief, relevant research, mood boards, notes on you target audience, notes on legal issues are all relevant and should be included.

Your notes and final pre-production log should contain a complete range of necessary and useful pre-production documents. Some of these might include:

· Synopsis/ treatment

· Production schedule

· Location scouting

· Shooting script

· Storyboard

· Cast/ crew

· Risk assessment

Your pre-production notes can initially be very rough / sketch style but your final submission should be a more polished, detailed and presentable booklet in PDF form. 

This provides evidence for P2, M2, D2

	Task 3 – Advertisement (Submission Date: May 18 2020)
Make your ad. Your ad should reflect the ideas and development outlined in your pre-production notes and final PDF for the production. Then create and edit the video. Embed the finished piece on your website.
Embed the finished product on your website.
This provides evidence for P3, M3, D3

	Task 4 – Evaluation (Submission Date: June 15 2020)
Write an evaluation of your work and attach it to the same page as your video. Alternatively, you can film a presentation or verbal evaluation, or structure is as an interview. 
You should show your advertisement to at least one audience and gather their responses. Using this information, you should write an evaluation of all your production work, from planning through to post production. Cover the following points:

· How clearly is your message conveyed?

· How well did you target your audience?

· How well did you plan and prepare?

· How technically competent is your work?

· How effective is your work?
This provides evidence for P4, M4, D4

	Evidence checklist 

	[Summarise evidence required, e.g. ‘leaflet’, ‘presentation notes’ etc.]
	 [tick boxes]

	Minimum of five case studies, embedded on website
	

	Pre-production notes and sketches (rough form): Ideas generation and development
	

	Pre-production final booklet (as PDF, branded and presentable)
	

	Television advertisement embedded on website
	

	Evaluation – written or filmed as decided by yourself
	

	
	

	Sources of information

[insert useful publications, websites, etc.]
Books:

Baylis P, Freedman A, Procter N et al – BTEC Level 3 National Creative Media Production, Student Book

(Pearson, 2010) ISBN 978-1846906725

Baylis P, Freedman A, Procter N et al – BTEC Level 3 National Creative Media Production, Teaching Resource
WEB

http://www.adbrands.net– information on leading agencies and advertisers in the world’s major 

advertising markets (with examples of their work)

http://www.asa.org.uk– the Advertising Standards Authority regulates the content of advertisements, 

sales, promotions and direct marketing in the UK

http://www.creativereview.co.uk– online magazine for visual communication

http://www.thinkbox.tv– the marketing body for the UK commercial television industry
Lynx attract ads - https://www.youtube.com/results?search_query=lynx+attract


