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The	 use	 of	 research	 has	 become	 increasingly	 important	 for	 creative	 media	
industries	 because	 in	 order	 to	 effectively	 communicate	 towards	 audiences,	
knowledge	 has	 to	 be	 obtained	 regarding	 demands	 of	 the	 targeted	 audience.	
There	 are	 known	 to	 be	 two	 types	 of	 research	 that	 exist	 of	 the	 current	 day:	
qualitative	research	and	quantitative	research.	Undertaking	research	and	having	
a	 clear	 picture	 of	 who	 exactly	 the	 targeted	 audience	 comprises	 of	 helps	 for	
producers	to	have	successful	productions	and	to	keep	on	top	of	changes	within	
the	 creative	 media	 industry.	 Research	 data	 can	 be	 utilised	 extensively	 to	
determine	 an	 audience’s	 consumption	 of	 media	 products	 and	 services,	 and	 is	
extremely	 beneficial	 to	 possess	 in	 order	 to	 perform	 to	 high	 standards	 and	
expectations	in	the	highly	competitive	environment	of	creative	media	industries.	
Throughout	 this	 article,	 the	 nature	 and	 purposes	 of	 research	 in	 the	 creative	
media	industry	will	be	comprehensively	explained	and	elucidated	examples	will	
be	shown	to	support	the	explanation	of	the	research	technique.		
	
Quantitative	Research:	
	
This	 research	 method	 is	 specifically	 purposeful	 to	 acquire	 statistical	 or	
numerical	data,	as	well	as	gather	findings	that	can	be	expressed	in	a	quantity	or	a	
non-textual	form.		
	
One	of	 the	beneficial	 factors	of	 this	 research	method	 includes	 that	 findings	are	
significantly	 easier	 to	 collate	 and	 correlate	 since	 findings	 acquired	 from	 this	
approach	are	based	on	numerical	and	statistical	values.	Moreover,	this	approach	
provides	 findings	 that	 can	 be	 analyzed,	 interpreted,	 and	 comprehended	 with	
ease	due	to	the	simplicity	that	the	graphs	and	charts	of	collated	findings	that	are	
obtained	from	this	research	approach.	This	research	method	can	easily	acquire	
data	and	findings	from	a	wide	range	of	people,	thus	results	are	bound	to	be	very	
reliable	 and	 an	 accurate	 representation	 of	 the	 entire	 population	 that	 is	 being	
researched.	However,	a	drawback	of	this	research	method	includes	that	findings	
acquired	are	very	general	and	lack	detail,	and	therefore	an	accurate	hypothesis	is	
difficult	 to	 be	 made.	 Another	 disadvantageous	 factor	 of	 this	 research	 method	
includes	that	due	to	less	thorough	information	being	gathered,	 it	may	cause	for	
there	to	be	an	absence	of	a	response	that	the	researcher	desires.	
	
The	quantitative	data	 shown	below	represents	 the	box	office	monetary	history	
for	all	four	Hunger	Games	movies	that	have	been	released.	As	can	be	referred	to,	



the	graph	visually	displays	 the	daily	domestic	box	office	 revenue	 in	 the	United	
States	taken	from	data	in	the	table	below	the	graph	which	clearly	states	that	the	
Hunger	 Games	 movie	 with	 the	 highest	 revenue	 was	 ‘The	 Hunger	 Games:	
Catching	 Fire”	 released	 in	 November	 2013	 having	 acquired	 US$424	 million	
making	it	the	most	popular	of	the	whole	series	of	films	released.	The	reason	that	
this	data	can	be	used	 for	quantitative	research	because	 it	 it	displays	numerical	
values	and	statistics	that	can	be	used	by	researchers.	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
Qualitative	Research:	
	
This	approach	gathers	data	that	is	in	a	descriptive	form	and	that	provides	more	
in	 depth	 explorations.	 Detailed	 findings	 that	 the	 research	 approach	 gives	 is	
useful	 for	 an	 accurate	 hypotheses	 to	 be	 constructed.	 Such	 data	 that	 can	 be	
acquired	from	this	research	method	includes	perceptions,	behaviour,	thoughts	or	
feelings	of	individuals.		
	
One	benefit	 of	 using	 a	 qualitative	 research	method	 is	 that	 it	 provides	 in	depth	
and	 very	 detailed	 information,	 allowing	 for	 the	 researcher	 to	 look	 deeper	 into	
the	 topic	 being	 researched	 on	 and	 allowing	 for	 the	 researcher	 to	 obtain	more	
accurate	 information.	 This	 is	 because	 using	 the	 qualitative	 research	 would	
provide	 reasons	 and	 justifications	 to	 why	 people	 have	 felt	 a	 certain	 way.	 A	
drawback	 of	 using	 qualitative	 research	 is	 that	 it	 is	 much	 more	 complex	 to	
interpret,	analyze	and	comprehend	due	to	information	including	great	amounts	
of	 detail.	 Also,	 qualitative	 research	 is	 very	 time	 consuming	due	 to	 the	detailed	
information	that	it	provides	which	has	to	be	collated.		



	
The	 image	on	 the	 left	 showcases	a	 review	 from	
Empire	Online	on	the	movie	named	‘The	Legend	
of	 Tarzan’	 released	 in	 2016	 wherein	 the	
reviewer	 provides	 various	 points	 in	 the	 article	
regarding	 the	 success	 of	 the	 movie.	 This	 is	 an	
epitome	 of	 qualitative	 research	 because	 the	
review	goes	in	depth	to	discuss	about	the	movie	
in	a	non-numerical	and	descriptive	form.	
	
Primary	Research:	
	
This	 research	 approach	 is	 utilised	 to	 collect	
original	or	first	hand	data	and	is	usually	carried	
out	 by	 the	 researchers	 themselves.	 The	
approach	 tends	 to	 be	 carried	 out	 through	
surveys,	questionnaires	or	interviews	in	attempt	
to	acquire	specific	data.		
	

This	 research	 method	 can	 be	 beneficial	 to	 use	 as	 it	 allows	 for	 findings	 to	 be	
focused	on	a	specific	topic	because	the	researchers	has	greater	control	over	the	
data	that	is	received,	and	therefore	data	received	is	not	unnecessary,	 irrelevant	
or	inaccurate.	Thus	accuracy	is	generated	and	enhanced	in	findings	from	primary	
research	methods.	Additionally,	data	collected	through	primary	research	is	up	to	
date	 and	 recent,	 and	 therefore	 accuracy	 is	 further	 enhanced	 in	 findings	 from	
primary	research.	However,	primary	research	can	be	disadvantageous	to	use	as	
it	 necessitates	 long	 time	 periods	 for	 preparation	 and	 for	 the	 research	 to	 be	
carried	 out.	 Also,	 costs	 are	 quite	 high	 when	 conducting	 primary	 research,	 as	
numerous	human	and	physical	resources	will	be	needed	such	as	researchers	and	
tools.	
	
This	 survey	 shown	 below	 is	 a	 prime	 example	 of	 primary	 research	 because	
Phantom	Pheonix	 have	 specifically	 collected	 data	 from	35	 respondents	 for	 the	
purpose	 of	 the	 research	 topic	 of	 purchasing	 consumer	 electronics,	 as	 well	 as	
because	 it	 is	 structured	 in	 a	 form	wherein	 individuals	 are	 able	 to	 provide	 the	
researcher	with	first-hand	data.		
	
	
	
	
	
	
	
	
	
	
	
	
	



Secondary	Research:	
	
This	method	involves	utilising	data	that	is	accessible	and	readily	available	to	be	
used.	 For	 example,	 relevant	 primary	 research	 that	 has	 previously	 been	
conducted	 would	 be	 used	 to	 generate	 an	 analysis	 and	 interpret	 from	 by	
secondary	researchers.		
	
One	of	the	benefits	that	come	with	the	use	of	this	research	method	is	that	data	is	
quite	 accurate	 since	 secondary	 data	 can	 be	 selectively	 taken	 from	 researchers	
according	to	what	may	be	needed	and	according	to	what	information	is	of	most	
relevance	to	the	research	topic.	This	research	method	is	also	very	time	and	cost	
effective,	 as	 resources	will	 not	 be	 needed	 since	 the	 research	 has	 already	 been	
conducted	 and	 is	 already	 available	 to	 be	 used.	 Also,	 findings	 can	 be	 easily	
acquired	through	secondary	research	since	data	is	usually	readily	available	to	be	
used.	 However,	 a	 drawback	 of	 secondary	 research	 includes	 that	 information	
received	 through	 secondary	 research	 is	 not	 always	 up	 to	 date,	 and	 therefore	
information	 may	 be	 inaccurate.	 Another	 drawback	 may	 be	 that	 secondary	
researchers	 would	 have	 to	 worry	 about	 legal	 issues	 and	 concerns	 since	 data	
cannot	be	illegally	copyrighted.	
	
This	news	article	has	been	published	 in	2011	by	CNN	Money	discussing	 about	
the	income	groups	in	America.	This	news	article	qualifies	as	a	form	of	secondary	
research	because	 the	 research	has	been	 conducted,	published	and	analyzed	by	
CNN,	and	thus	this	data	is	not	directly	sourced,	but	it	is	a	secondary	source.	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	



Market	Research:	
	
This	involves	processes	being	carried	out	in	order	to	discover	and	gain	an	insight	
to	the	demands,	needs,	and	preferences	of	consumers	and	potential	customers.	
	
An	advantage	of	market	research	would	be	that	a	deeper	insight	could	be	gained	
into	 consumers,	 allowing	 for	 the	 right	 approach	 to	 be	 taken	 and	 allowing	 for	
accurate	decisions	to	be	made	when	approaching	consumers.	Also,	 through	the	
utilisation	of	market	research,	resources	are	not	wasted	and	risks	are	minimized	
since	 market	 research	 allows	 for	 an	 insight	 into	 consumers	 to	 be	 gained,	
therefore	it	is	unlikely	for	consumers	to	be	ineffectively	approached	after	having	
conducted	 market	 research.	 However,	 a	 drawback	 of	 using	 market	 research	
includes	that	market	research	methods	tend	to	be	highly	costly	and	expensive	as	
well	 as	 time	 consuming,	 because	many	 resources	 are	 needed	 for	 the	 types	 of	
market	research	to	be	carried	out	and	because	the	research	tends	to	take	long	to	
prepare	and	carry	out.		
	

	
	
This	 screenshot	 seen	 above	 is	 of	 an	 article	 published	 by	 The	 Guardian	 which	
reviews	 ‘the	 Morrisions	 2013	 Christmas	 advert’	 and	 discusses	 about	 the	
effectiveness	 of	 this	 commercial	 towards	 its	 audiences.	 This	 review	 displaying	
advertising	 effectiveness	 is	 a	 clear	 example	of	market	 research	as	 it	 allows	 for	
producers,	 advertisers,	 companies	 and	 researchers	 to	 acknowledge	 what	 they	
need	to	do	in	order	to	create	a	successful	advertisement.		
	
	
	
	



Audience	Research:	
	
This	 type	 of	 research	 involves	 gathering	 data	 and	 establishing	 certain	
characteristics,	 interests,	 preferences	 and	 attitudes	 regarding	 viewers	 or	
spectators	of	a	production	or	show.		
	
Audience	research	is	useful	as	it	helps	to	ensure	that	the	production	or	show	will	
be	 successful	 in	 appealing	 to	 the	 targeted	 viewership	 or	 consumers.	 Also,	
audience	research	allows	for	displays	to	be	produced	according	to	the	audience	
classification	 in	 terms	 of	 demographics,	 psychographics	 and	 geodemographics.	
However,	 a	 drawback	 of	 audience	 research	 would	 be	 that	 it	 is	 very	 time	
consuming	 to	 accurately	 identify	 the	 target	 audience.	 Also,	 by	 doing	 audience	
research,	 only	 specific	 audiences	 would	 be	 targeted,	 and	 therefore	 producers	
would	 miss	 out	 on	 the	 chance	 to	 appeal	 to	 a	 wider	 consumer	 base	 including	
other	demographics	of	audience	who	may	be	interested	who	may	not	have	been	
acknowledged	of	through	audience	research.		
	
The	 report	 shown	 in	 the	 screenshot	 below	 represents	 media	 trends	 by	
demographics	 in	 America	 wherein	 various	 findings	 are	 communicated	 with	
regard	to	the	demographic	segments	of	viewers.	This	report	can	be	classified	as	
an	 example	 of	 audience	 research	 because	 it	 clearly	 establishes	 and	 presents	
findings	of	a	particular	audience	sector’s	media	usage	trends.	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	



Production	research:	
	
This	research	approach	is	crucial	to	use	especially	when	developing	a	new	media	
production	 or	 product.	 Production	 research	 involves	 gathering	 content	 with	
regard	to	how	well	the	product	would	perform	and	how	successful	it	would	be	if	
it	were	introduced	into	the	market,	as	well	as	regarding	the	future	of	a	product	
based	on	how	well	the	production	meets	the	needs	of	the	audience.	Performing	
production	research	would	usually	require	for	trained	researchers	to	be	hired	in	
order	for	them	to	acquire	relevant	data	with	regard	to	aspects	of	the	production	
and	 how	 the	 product	 is	 made,	 for	 example	 aspects	 such	 as	 the	 budget	 and	
location	 of	 a	 production.	 Having	 successfully	 conducted	 production	 research	
allows	for	producers	to	be	positively	affected	financially	gaining	and	allows	for	
the	released	production	or	product	to	ensure	having	great	success	and	viability.			
	
An	advantage	of	 conducting	production	 research	 includes	 that	 the	producer	or	
company	are	able	to	ensure	that	the	product	they	release	is	bound	to	be	largely	
successful	and	prosper	greatly	in	the	market	it	is	released	in.	Another	advantage	
is	 that	 conducting	 production	 research	 allows	 for	 producers	 and	 companies	
releasing	 a	 production	 or	 product	 to	 have	 knowledge	 that	 it	 will	 be	 viable	
financially.	However,	disadvantages	of	using	production	research	includes	that	it	
can	be	costly	and	expensive	due	to	trained	researchers	generally	needing	to	be	
hired	to	carry	out	the	process	of	production	research.	Another	disadvantage	may	
be	 that	 conducting	 production	 research	 limits	 producers	 to	 the	 extent	 of	 how	
creative	they	can	be	with	their	production	or	product.		
	
An	 example	 of	 production	 research	 is	 evident	 from	when	 the	 James	Bond	 film	
‘Skyfall’	 needed	 to	 conduct	 production	 research	 in	 order	 to	 find	 locations	 that	
their	 audience	 would	 be	 appeal	 to	 so	 that	 the	 producer	 can	 ensure	 that	 the	
production	or	product	can	ensure	 that	commercially	viable	and	profitable.	One	
example	of	the	locations	that	were	scouted	and	conducted	research	on	was	Stob	
Dearg,	 Buachaille	 Etive	 Mor	 in	 Scotland,	 which	 is	 shown	 in	 a	 picture	 below.	
Having	 used	 this	 location	 helped	 to	 enhance	 viability	 as	 it	 encouraged	 a	wide	
range	of	audiences	to	view	the	movie.	However,	as	displayed	in	an	image	below	
from	a	review	on	The	Internet	Movie	Database,	 the	 location	used	 in	 the	Skyfall	
movie	didn’t	seem	to	be	as	effective	and	positively	impactful	to	help	the	viability	
of	the	production	and	film	product.	Thus,	this	 is	an	example	of	how	production	
research	had	been	carried	out	 ineffectively	because	the	 location	scouted	by	the	
movie	producers	didn’t	seem	to	have	had	a	positive	impact	on	the	viability	and	
success	of	the	movie	‘Skyfall’.	
	

	
	



In	 summary,	 research	 is	 evident	 to	 be	 of	 extremely	 great	 importance	 as	 it	 can	
influence	 and	 determine	 the	 success	 of	 a	 production	 in	 the	 creative	 media	
industry.	Also,	having	obtained	data	 from	research,	productions	can	be	created	
according	 to	 the	 target	 audience’s	 interests	 and	 viewing	 demands.	 As	 can	 be	
referred	 to	 from	 explanations	 of	 the	 different	 research	 techniques	 that	 are	
existent,	different	research	techniques	can	be	exploited	for	diverse	purposes	and	
can	benefit	media	companies	in	the	creative	media	industry	drastically.		
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